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1. An advertising campaign should be planned before it is executed. Give three 

(3) detailed reasons for this. (17.5 Marks)   

 

2. Identify and explain five (5) steps in the process of an advertising programme.

 (17.5 Marks) 
 

3. Mention and give detailed explanation of the 4Ps of marketing. (17.5 Marks) 

 

4. To achieve the goal of effective services to their clients, advertising agencies 

are departmentally structured. Give a description of the operations of the 

following departments of advertising agencies. (a) Client services or ‘key 

account’ department; (b) Research department; (c) Media department; (d) 

Finance department; (e) Administration department. (17.5 Marks) 

 

5. Its numerous merits notwithstanding, the newspaper has some disadvantages as 

a tool of advertising; identify and explain four (4) of such disadvantages. (17.5 

Marks) 
 

6. Radio has certain advantages as a tool of advertising; discuss any five of such 

advantages. (17.5 Marks) 

 

 


